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Sharing is ingrained in the fabric of society. Efficient access to goods and services constitutes a major force driving much of the economic activity today. The greater connectivity brought about by the proliferation of internetworking technologies allows individuals to circumvent spatial and temporal barriers during interactions, giving rise to a novel Sharing Economy that is structured around the disintermediation of conventional channels of commerce in the exchange of both tangible and intangible resources. The sharing economy (named alternatively as access economy) has gained notable attention within mainstream media as a new economic paradigm that harnesses peer-to-peer technological platforms to facilitate the exchange of resources among individuals who are joined via fluid relational networks. Almost overnight, numerous peer-to-peer platforms-in the likes of crowd-funding (e.g., Indiegogo and Kickstarter), crowd-ideation (e.g., Mindmixer, Quirky, Social Innovator), crowd-searching (e.g., Crowdfynd, CrowdSearching), crowd-voting (e.g., California Report Card, Threadless), and crowd-working (e.g., Amazon Mechanic Turk, Didi, Freelancer, and Uber)-have sprung up to facilitate resource pooling by individuals and organizations alike.
Although the sharing economy has been proclaimed by many to be a game-changer for how organizations and society function, there are also a number of detractors who questioned the potentially disruptive and uncertain future brought about by such peer-to-peer exchanges.
Critics have painted a dismal picture of the sharing economy, seeing it as a means for individuals and/or firms to dodge proper regulations or live beyond their means, which may in turn contribute to massive job displacements and detrimental spending habits. In light of the opportunities and challenges posed by the sharing economy, there is a clear urgency for a systematic and thorough scrutiny of how value creation and appropriation can take place within such economic environments while minimizing its negative impact.
The aim of this special issue of Internet Research is to sensitize both academics and practitioners to the latest trends and developments in the sharing economy. It offers a venue for scholars to present research that identifies and addresses knowledge gaps in how emergent technologies are shaping the access and sharing of resources within online peer-to-peer communities. In this special issue, we present ten articles that not only cover diverse topics related to the sharing economy, but also examine the phenomenon across multiple contexts, through distinct theoretical lenses, and from a myriad of methodological approaches. Together, these ten articles paint a diversified but vibrant research landscape of sharing economy.
The first article entitled "Sharing Economy: Seeing Through the Fog" gives an overview of the current state of research into the sharing economy and advances a framework for differentiating sharing economy businesses. A review of 114 published articles reveals three focal themes emerging from contemporary research into the sharing economy, namely consumers' motivations, socio-economic impact and revenue models. The article concludes with a framework for distinguishing sharing economy businesses based on whether assets are new or re-used and whether transactions are permanent or temporary. The article also uncovers gaps between academic research and business practices that could direct future research efforts. Empirical findings proffer practitioners with insights into how to appraise social capital and attain desired objectives.
The tenth and final article entitled "Dealing with Initial Success versus Failure in Crowdfunding Market" dissects the role played by entrepreneurs' previous crowdfunding experience in shaping subsequent crowdfunding performance, especially with respect to the effects of initial success vs. failure on serial crowdfunders' explorative vs. exploitative behavior. Analyzing data retrieved from the Indiegogo crowdfunding platform, the authors observe that even though serial crowdfunders with initial success are more likely to target a new market or a new crowdfunding category, those with initial success tend to engage in more exploitative decision making (e.g., by lowering the target capital for the subsequent crowdfunding in the same category).
